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Demographics





40% of the sample indicated
that They were going away



NON-TRAVELLER FEEDBACK



68% INDICATED THAT THEY WOULD NOT BE TRAVELLING AS 
THEY WERE WORRIED ABOUT THE RISK OF COVID-19 



MOST WILL CONSIDER BEACHES, NATURE AND OUTDOORS 
AND WILDLIFE AND ANIMAL EXPERIENCES WHEN 

THEY TRAVEL AGAIN



TRAVELLER INSIGHTS



99% INTEND ON TRAVELLING LOCALLY



Western cape, kwazulu-natal and Gauteng are the top 
travel destinations

Western Cape KwaZulu-Natal Gauteng Mpumalanga Limpopo Eastern Cape North West Free State Northern Cape



KWAZULU-NATAL ATTRACTED THE MOST SOUTH AFRICANS FROM 
OUTSIDE OF THE PROVINCE



JUST UNDER HALF (45%) OF THE SAMPLE INDICATED 
THAT THEY WILL BE TRAVELLING LESS THAN 300km

TO REACH THEIR DESTINATION



Travel by car (79%) was the most 
common mode of transport



THE TOTAL SAMPLE INDICATES THAT THE MOST COMMON 
TRAVEL PARTY IS MADE UP OF TWO ADULTS (44%) AND NO 

CHILDREN (43%) TOTAL SIZE AVG.

WESTERN CAPE 4.6

KWAZULU-NATAL 4.8

GAUTENG 3.7



For THE MAJORITY (42%) Relaxation and peacefulness was 
the main motive to plan a getaway over the festive season



38% of the total sample indicated that they will be 
staying with friends and family



The MAJORITY INDICATED THAT THEY HAVE A BUDGET OF LESS 
THAN R500 TO SPEND ON ACCOMMODATION PER DAY



Unsurprisingly, the most popular activities among the total 
sample were nature and outdoors (53%)



76% of the total sample indicated their average budget 
for activities and food to be under R1 000 per day



The festive season is traditionally time for family, 
however following the lockdown isolation the opportunity 
to spend quality time with loved ones was heightened for 

many (46%)



Across all the responses, the thread of wanting a break from the pandemic and the day-to-day 
reality of their domestic lives was clear - They are longing for a break and a change of scenery



As anticipated, the risk posed by Covid-19 (52%) was the 
main concern of travellers across the sample



AND IT WAS REITERATED IN THE COMMENTS 



Festive ATTITUDES



OVERALL, RESPONDENTS WERE IN FAVOUR OF THE LOCKDOWN 
REGULATIONS THAT HAVE BEEN IMPOSED BY THE GOVERNMENT 

TO CURB THE SPREAD OF THE VIRUS



The 4 most frequently selected emotional descriptors give 
insight into the despondent mindset of South Africans 

following the challenges faced in 2020 – stressed 44%, 
overwhelmed 38%, scared 31% and sad 30%



The MAJORITY (77%) intended to spend less over the festive season in 
2020 vs. their spending in 2019 showing that most have in some way 

been negatively impacted by the economic downturn of 2020





THANK YOU


